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Raising Awareness about
Heat Impacts and Response

The target audience for your campaign should
be identified through a vulnerability analysis, if
possible, and through stakeholder consultation.

Sharing messages through sources that are
trusted by your target audience is key to
successfully achieving your objectives.

/1) 4

L/ L 1L LA L AL AL L L 4

Digital media
(social, web, email)
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Mobile phone alerts
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V Word of mouth €
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’ \ Trainings for community

leaders and organizations
serving heat-vulnerable
populations

Vehicles broadcasting
messages via loudspeaker




